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What's on the Gift List of the Affluent This Holiday Season?

Gift Cards, High-Tech Gadgets Top the $100K+ Segment's Gift-Giving List, According to Thomas, Townsend & Kent and BIGresearch 

This holiday shopping season, as affluent gift-givers are making their lists and checking them twice, what are they planning to buy? 

Just as the latest consumer electronics sparkle like Christmas lights, affluent consumers (those with incomes of $100,000 or more) are hoping that the unwrapping of high-tech gadgets, as well as gift cards, will light up the faces of their loved ones, according to an analysis by Thomas, Townsend & Kent (TTK), a database marketing firm that targets the affluent, and BIGresearch, a market intelligence firm. 

While the affluent will purchase the traditional gifts of clothing, best-selling books, and just released CDs and DVDs, the gift card is on many lists (54.5%). Affluent consumers also are 52% more likely to purchase consumer electronics and computer-related accessories, and 82% more likely to buy sporting goods or leisure items. 

"A key factor driving interest in consumer electronics and sports equipment among the affluent is the wants of their children," said Roy Weiss, TTK's executive vice president. "At this point in the holiday shopping season, smart marketers will shift their focus from the end-users to the gift-givers to maximize sales," he added. 

And while it is better to give than to receive, affluent men hope to receive the same types of items that they are giving -- consumer electronics (44.0%) and sporting goods (33.8). On the wish lists of affluent women are gift cards (59.1%), clothing (57.5%) and jewelry (44.5%). 

According to Weiss and editors of TTK's e-magazines, the most desirable gifts that affluent consumers will give this holiday season are: 

--  Sony Vaio X505

--  iPod Photo 60GB MP3 Player with a Bose SoundDock

--  Sharp 37-inch LCD TV

--  Motorola RAZR V3

--  Taylor Made r7 Quad Driver

--  Saks Fifth Avenue Gift Card

--  Anything with fur

--  Jewelry from the Bulgari Allegra Confetti Collection

--  A weekend at the Miraval Resort & Spa in Arizona

--  Any Crystal Cruise

For a complimentary report on these findings, contact TTK at www.thomastownsendandkent.com. 

About Thomas, Townsend & Kent: 

Chicago-based Thomas, Townsend & Kent (www.thomastownsendandkent.com) is a database marketing firm that specializes in connecting marketers with affluent consumers. The TTK Affluent Americans Database, with detailed purchase-intent information on three million households, is the nation's most comprehensive database of this consumer segment. TTK leverages this proprietary database to conduct ongoing surveys with consumers regarding purchases related to their affluent lifestyle. 

About BIGresearch: 

BIGresearch is a market intelligence firm providing analysis of consumer behavior in the areas of retail, politics and media. The syndicated Consumer Intentions and Actions Survey (CIA) monitors the pulse consumers each month to identify opportunities in a fragmented and changing marketplace. BIGresearch's methodology provides the most accurate consumer information in the industry with a margin of error of +/- 1 percent. Complimentary findings are available at www.bigresearch.com. 
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Today, in the United States, women buy or influence the purchase of 85% of all products and services sold in this country! Yes, that is correct: 85%!!! If you would like to reach women through advertising, check out the NMOA Women’s Market Advertising Guide here: http://www.nmoa.org/catalog/womensguide.htm
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